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If an election were held today...
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Q: Now, | would like to ask you a few questions about federal politics. If a FEDERAL election were held today, which party do
you think you would vote for? Would it be ... ?
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National Vote Intentions (Decided and Leaning Voters): August to Present
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Q: Now, | would like to ask you a few questions about federal politics. If a FEDERAL election were held today, which party do
you think you would vote for? Would it be ... ?
[if undecided or refused] Well, are you leaning in any special direction? Which party do you favour right now? Is it...?
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Further Regionalization of the vote...

Atlantic Quebec Ontario Prairies BC

% diff % diff % diff % diff % diff
Liberal 33 -2.0 20.6 -3.1 33.8 0.0 11.9 -2.1 19.1 -0.2
Conservative 23.9 -5.7 16.7 -5.0 40.4 1.2 63.8 5.1 49 4.6
NDP 25.1 -1.0 12.5 0.3 14.4 -3.8 12.9 -4.9 17.1 -9.0
Green 11.8 5.8 7.5 4.0 6.5 -1.5 7.6 -0.1 11.2 1.8
Bloc 39 0.9
Another 6.2 2.9 3.7 2.9 4.8 4.0 3.7 1.9 3.6 2.8

% is the percentage of decided voters, including leaners who would cast a vote for the party if an election was held today
Diff is the difference in each party’s share in the region from the share of votes cast in the last election.
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Methodology

The fieldwork for this study was conducted using the firm’s national bi-weekly
telephone omnibus service, TNS Express Telephone.

A total of 1,015 nationally representative Canadian adults were interviewed
between December 1 and 4, 2008. For a survey sample this size, the margin
of sampling error is plus or minus 3.1 percentage points, 19 times out of 20.
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About TNS and the Kantar Group

About TNS

TNS is a global market information and insight group.

Its strategic goal is to be recognized as the global leader in delivering value-added information and insights
that help its clients make more effective business decisions.

TNS delivers innovative thinking and excellent service across a network of 80 countries. Working in
partnership with clients, TNS provides high-quality information, analysis and insight that improve
understanding of consumer behaviour.

TNS is the world’s leading provider of customized services, combining sector knowledge with expertise in the
areas of Product Development & Innovation, Brand & Communications, Stakeholder Management, Retail &
Shopper and Customer Intelligence. TNS is a major supplier of consumer panel, media intelligence and
audience measurement services.

TNS is the sixth sense of business™.

The Kantar Group

The Kantar Group is one of the world's largest research, insight and consultancy networks. By uniting the
diverse talents of more than 20 specialist companies — including the recently-acquired TNS — the group aims
to become the pre-eminent provider of compelling and actionable insights for the global business community.
Its 26,500 employees work across 80 countries and across the whole spectrum of research and consultancy
disciplines, enabling the group to offer clients business insights at each and every point of the consumer
cycle. The group’s services are employed by over half of the Fortune Top 500 companies. The Kantar Group
is a wholly-owned subsidiary of WPP Group plc. For further information, please visit www.kantargrouptns.com
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