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The Green Energy and Global Warming study is a public
survey on Canadians' perceptions of global warming
and their likelihood of purchasing green power as a means
to limit global warming. The study was sponsored by
TNS Canadian Facts. For more information please visit
www.tns-cf.com.

At TNS we know that being successful in today’s dynamic
environment requires more understanding, clearer direction
and greater certainty than ever before.

Our integrated, consultative approach reveals answers
beyond the obvious so you understand what is happening
today -- and what will happen tomorrow. That is what sets
TNS apart.
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Perceptions of Concern Regarding World Issues
e




Most Important Issues Facing World Today

Global Warming/ weather changes [l 17
The environment (pollution, etc.) [ 1 7
War (not in Middle East) [ 7
Afghanistan (war: Canadian involvement) EERRNN 6
Irag/ Middle East conflict [N 6
Poverty [N 5
Health care system [ 4
Crime (gang violence, murders, etc.) [ 4
The economy [ 4
Terrorism D 3
Peace/ world peace [ 2
lliness/ disease (cancer, HIV, etc.) I 2
Overpopulation [l 1
Hunger/ famine/ food supply B 1
Children’s issues (abuse, welfare) B 1
Rising energy prices (oil, gas, electricity) Bl 1
National and international political situation Bl 1
Security [l 1
All other mentions N 9
Don’t know _ 7 | | |
0 5 10 15 20
Q: When thinking about all the issues that are facing the world today, what is the single issue that you are most

concerned about?
Base: Total Canadians (n=1016)
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Likelihood to Take Actions to Limit Global Warming

% Definitely Will

Jan 2007

Recycle 87 +4

Purchase appliances that are energy efficient 71 -5
Change to environmentally friendly light bulbs 66 -3
Wash my clothes in cold water only 57 +3

Turn down the heat in the winter 55 -1

Use less hot water in my shower 36 +8

Compost waste products 56 -6

Walk/ ride my bike rather than driving 45 -4

B e O e I aye
less impact on the environment -6

Make donations to environmentally-friendly 25  +1
Turn down air conditioning in the s%?#rsneesr 25 6 6 7 39 -13
Carpool to work/ school more often 17 12 11 32 -7

Take public transportation more often 15 17 18 9 29 -4

Purchase a hybrid vehicle 19 -2
Not use air conditioning in the summer 18 21 14 11 22 -7

Send a letter to my MP 16 +1
Use solar panels to heat my home il 16 24 20 14 -9
B Don't know/ not applicable B Definitely would not
B Probably would not B Might or might not
B Probably will B Definitely will
Q: How likely would you be, personally, to do any of the following to limit global warming?

Base: Total Canadians (n=1016)
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Assessment of Government Action to Reduce Impact of
Global Warming

Government of Canadal:

Provincial Government |1

Municipal Governmentjs:

0% 20% 40% 60% 80% 100%

m® Don't know/ not sure/ refused B Not enough B About the right amount B Too much

Q: Do you think the ... is doing too much, not enough or about the right amount to reduce the impact of global warming?
Base: Total Canadians (n=1016)
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Awareness of Ability to Purchase Green Power in Different Formats

Green power certificates,
sometimes called “Green tags”

Green power bundled and sold together
with electricity generated from other means

Green power from independent
electricity retailers such as “Bullfrog”

0 5 10 15 20 25
Q: | am now going to read you a list of the different ways that consumers can purchase Green power in some

jurisdictions in Canada. Please tell me if you are aware of purchasing Green power in this way?
Base: Total Canadians (n=1016)
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Awareness of Ability to Purchase Green Power in Different Formats

Total

Male

Female

% Aware

Green power certificates, sometimes
called “Green tags”

16

15

16

Green power bundled and sold
together with electricity generated
from other means

23

29

18

Green power from independent
electricity retailers such as “Bullfrog”

17

19

14

Total 18-24

25-34 35-49

50-64 65+

% Aware

Green power certificates, sometimes
called “Green tags”

16 25

12 16

12 19

Green power bundled and sold
together with electricity generated
from other means

23 31

18 22

24 24

Green power from independent
electricity retailers such as “Bullfrog”

17 25

19 14

15 16

Q:

| am now going to read you a list of the different ways that consumers can purchase Green power in some
jurisdictions in Canada. Please tell me if you are aware of purchasing Green power in this way?
Base: Total Canadians (n=1016)
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Awareness of Ability to Purchase Green Power in Different Formats

Total | Atlantic | Quebec | Ontario | Prairies B.C.

% Aware
Green. power certlf‘lcates, ) 16 19 17 18 1 5
sometimes called “Green tags
Green power bundled and sold
together with electricity 23 32 17 26 30 14
generated from other means
Green power from independent
electricity retailers such as 17 22 11 20 14 16
“Bullfrog”

Q: I am now going to read you a list of the different ways that consumers can purchase Green power in some

jurisdictions in Canada. Please tell me if you are aware of purchasing Green power in this way?

Base: Total Canadians (n=1016)
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Awareness of Availability of Green Power for Purchase in Area

Yes . 9
Not sure . 11
Don’t know . 8

0 20 40 60 80

Q: Do you know if Green power is available for purchase in your area?
Base: Total Canadians (n=1016)
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Incidence of Purchasing Green Power in Various Formats

Based on those aware of the availability of Green power for purchase in their area

Yes

Don’t know | 1

Q: Do you purchase Green power?
Base: Total Canadians aware of availability of green power for purchase locally (n=69)
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Interest in Purchasing Green Power with 10% Cost Premium

Definitely would buy Green power
> 55%

Probably would buy Green power

Might or might not buy Green power

Probably would not buy Green power

Definitely would not buy Green power

10 20 30 40
Q: How interested would you be in purchasing Green power if there were a premium of 10% to provide you with half of

your electricity from environmentally-friendly renewable sources? Would you say that you...?
Base: Total Canadians (n=1016)
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Interest in Purchasing Green Power with 10% Cost Premium

Total Male Female
Definitely would buy Green power 19 22 16
Probably would buy Green power 36 38 34
Might or might not buy Green power 33 27 39
Probably would not buy Green power 7 7 7
Definitely would not buy Green power 5 6 3

Total 18-24 25-34 35-49 50-64 65+
Definitely would buy Green power 19 18 18 24 16 16
Probably would buy Green power 36 40 32 35 37 40
Might or might not buy Green power 33 27 44 32 34 24
Probably would not buy Green power 7 11 6 5 7 10
Definitely would not buy Green power 5 4 1 4 5 9
Q: How interested would you be in purchasing Green power if there were a premium of 10% to provide you with half of

your electricity from environmentally-friendly renewable sources? Would you say that you...?
Base: Total Canadians (n=1016)
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Interest in Purchasing Green Power with 10% Cost Premium

Total Atlantic | Quebec | Ontario | Prairies B.C.
Definitely would buy Green power 19 32 29 12 14 22
Probably would buy Green power 36 37 39 37 34 31
Might or might not buy Green power 33 23 25 39 36 35
Probably would not buy Green power 7 6 9 9 5
Definitely would not buy Green power 5 2 4 3 8 7
Q: How interested would you be in purchasing Green power if there were a premium of 10% to provide you with half of

your electricity from environmentally-friendly renewable sources? Would you say that you...?

Base: Total Canadians (n=1016)
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Level of Agreement with Statements Regarding Global Warming

% agree
Now Jan 07
Global Warming is a serious issue facing us today iZH#! 67 91 92
We need immediate action to stop global warming 4t 64 89 NA
We can slow the rate of Global Warming [sif =8 51 85 80
Using Green and other renewable energies is the best
approach to reducing global warming 3 7 35 84 NA
Global Warming has been scientifically proven el e 53 82 84
Recent weather changes are a sign of global warming [eif 72 ] 48 82 88
Trying to reduce or slow global warming would have a
negative impact on our economy 6 25 23 20 46 47
| am skeptical about the benefits of Cr;enewable or 28 29 12 43 NA
reen energy
0% 20% 40% 60% 80% 100%

B Don'tknow W Strongly disagree B Somewhat disagree B Somewhat agree B Strongly agree

Q: Here are some statements. For each one, please tell me if you strongly agree, somewhat agree, somewhat
disagree or strongly disagree.
Base: Total Canadians (n=1016)
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Level of Agreement with Statements Regarding Global Warming

Definitely/ probably Definitely/ probably

Total would purchase would not purchase
Green power Green power
% Net Somewhat/ Strongly agree
Global Warming is a serious issue 91 95 79
facing us today
We need immediate action to stop
global warming 89 94 66
We can slow the rate of Global 85 90 63

Warming

Using Green and other renewable
energies is the best approach to 84 90 61
reducing global warming

Global Warming has been scientifically
proven

82 87 59

Recent weather changes are a sign of

) 82 87 56
global warming

Trying to reduce or slow global
warming would have a negative impact 46 a7 55
on our economy

| am skeptical about the benefits of

43 40 57
renewable or Green energy

Q: Here are some statements. For each one, please tell me if you strongly agree, somewhat agree, somewhat
disagree or strongly disagree.
Base: Total Canadians (n=1016)
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Methodology

Telephone interviews were conducted among individuals eighteen years of age and older
using the FACTS Network, TNS Canadian Facts’ Fully Automated Computerized
Telephone Survey system.

# Intotal, 1016 interviews were completed between July 9t to 13t 2007.

» \Weighting adjustments were applied to the final edited, clean data to ensure that the data
are representative of the adult population of Canada.

Telephone interviewing was continuously monitored, with at least 10% of the interviewing
either partially or fully monitored.
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Corporate Profile

TNS Canadian Facts offers a
comprehensive range of research
services, technical expertise and
specialized, in-house facilities (no
aspect of a quantitative research

project needs to be contracted out).

TNS Canadian Facts Can Provide

Custom telephone interviewing
Omnibus services

Syndicated research services
Door-to-door (in-home) in-person
interviewing

Mall and other intercept surveys
Custom and Panel mail surveys
Custom and Panel web-based surveys
Advanced statistical analysis
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